
 

  

District 78 
Vice President Public Relations Meeting 

September 23, 2021 
 

Please note this meeting will be recorded 

Intro and Ice breakers 
• 1-2 minutes  
• Name and the club you belong to. 
• What is your tag line to brand yourself? 

Branding 
• Guest Speaker Region 4 PR Manager - Marcy 
• Leveraging the Brand - Video 

o Define branding 
o What makes the Toastmaster brand? 
o Visual elements 
o Benefits of communicating the brand. 

• Project – Meeting branding 
o Branded Stationary for the club agenda 
o Branded meeting materials. 

                       Template - 
Toastmaster.doc

     Template - 
General_Evaluator.doc

    Template - 
Grammarian.docx

     Template - Table 
Topics Master.doc

      Template - 
Timer.docx

 

• Reminder - Purpose of PR: public relations – how to attract attention for your club 
events through publicity. It is the practice of creating, promoting, and maintaining a 
favorable image for your club by using of a variety of communication channels and 
tools. The focus is to create a program that will support a positive view of your club 
and the Toastmasters program. You are the support system behind many of the 
different membership and educational activities of your club. You are NOT responsible 
for membership or the education programs.  

Resources 
• Toastmasters International -Brand Portal 

Brand Manual.pdf

  
TI Contacts 
World Headquarters is always happy to help you as well. Please reach out to the following 
email addresses with any questions related to these topics: 

• Publicity and promotion – pr@toastmasters.org 
• Social media – socialmedia@toastmasters.org 
• Branding – brand@toastmasters.org 
• District 78 PR Manager - lechefshelly@yahoo.com  

Wrap Up 
• Next meetings October 21 – Meet up 

https://www.toastmasters.org/resources/brand-portal/leveraging-the-brand
https://www.toastmasters.org/Resources/Resource-Library?c=%7bB3CDE78E-F1EF-4605-A150-CE2CFC7BD910%7d&page=1
https://www.toastmasters.org/resources/brand-portal
mailto:pr@toastmasters.org
mailto:socialmedia@toastmasters.org
mailto:brand@toastmasters.org
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